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Brand Discovery

Because they are older, does not mean 
that they no longer need beauty 
services. However, the site will not 
have much of their funnel, due to the 
fact that there are less elderly using 
internet. 

Elderly

Boston is full of students. Students are paying 
for high tuition and rent. Our price will be very 
attractive to them. They will recommend more 
students for us. We also provide students
discount.

Students

We are located in Downtown, Boston which 
is fairly close to the financial district so tons 
of workforce. They might not have high 
budget to get beauty service when they are 
trying to save money for family or a house. 

Workforce

Le’s Salon and Beauty is a Chinese based salon located in Downtown Boston. We strive for 
affordable value in beauty services. 

• Target audience



Wireframe (Homepage)

Note:
This is the first homepage wireframe I design. I wanted to 
have a carousel of 3 images while it rotates. It should lead 
to different pages, while the first one will lead to 
appointment page, the other will go to shop page and 
services. The bottom I had 2 testimonies and a promotion 
post. Lastly, I have the google map and the address. While 
the footer only have very simple information of the address 
and the social media icon. (facebook and Instagram) How
ever, you will see some changes in the final design. 



Wireframe (Our team page)

Note:
I chose to show this wireframe because I thought this page 
was a little different than others. I wanted to lay out the page 
in an interesting way but still have the space used properly 
without wasting it. Therefore, I went with the square and lay 
it out like this. If the salon must change the number of the p
eople that’s working, there. Instead of using all the stylist, 
they can have images in the square and make it look like 
they did that on purpose. 



Desktop Templates



Homepage

• Slogan of the salon,
I made it with a
black cloud back
-ground for better
visibility.

• These are the users
funnels, for them to
click on to the 
shopping page or the 
services page

• Extra info for the students! 
(main target audience)

• Another action that 
can get users off the 
homepage

• Clicking on to the map will 
bring them to google map. 
I thought it would be easier 
to do it this way so that 
users can find directions
from where ever they are



About Page

• Another slogan to relate
the users to our salon.
Since going to the salon is to get
better appearances.

• Treat our customers with care
Treat them as if they are the one
and only. Also the images shows 
that. 

• Happy team and this also 
leads to ”our team” page



Services Page

• Another slogan to let our 
customers know that we 
listen to them, and won’t 
just cut hair for us, but it 
is for them.

• Simple lay out of the prices and 
services to browse easily.

• Each page will 
have this hover state, 
when the users are 
at that page. It will 
show them by having 
different color. 



Our Team Page
Like I said in the previous slide, 
I wanted to make the team page 
interesting. I kept the style of the 
square boxes and the way it is
layout. However, I added the top 
image which is the owner. 
Her bio and information will be 
there on top, while the other 
stylists will be at the bottoms 
and the users will have to click 
on them to have a similar pop
up text box that looks like the 
owners. 

• The name box will be
come bigger and the 
text will bold when 
users mouseover.

• After reading the bio/ 
achievements, our clients 
can better choose their 
desired stylist.



Gallery Page

This page gets to show all of their 
work. I believe people relate better 
when they can see the works that  
is done by the stylists. These 
photos can be like a proof of what 
the salon can achieved. 

• These very thin spaces are 
consistent to my design element 
My design is all very thin line 
but I didn’t want to make it box
like so instead of thin lines. I 
used the thin spacing. 



Shop Page

• Having main photo here 
will bring people’s 
interest to purchase item   
listed here.

• Quick look so users do 
not have to wait for the 
page to load. It will just 
be a pop up box. 



Blog

• Set 10 of the posts
Since there aren’t 
many. I added load 
more so users do not 
have to wait for it to 
load. 

• Only set popular post,  
since I think, some may 
find it more interesting   
to see what everyone   
else is interested in.



Contact Page

• Since all the info 
should be on the 
site already, so I 
put the career in 
contact page. By 
putting these text 
here. 



Presentation DesignedMobile/ Responsive Templates



Homepage

• Homepage does not 
have much different. 
Except change the 
testimonies to a carousel.



Home Nav

• Made the “shop” into 
expended menu. Once you 
click “Shop” or the arrow. It will 
expend to the 3 categories. It is 
to make it easier for users to go 
directly to what they look for. 
Since I believe people do not 
browse much on mobile.



Our Team Page

• This is the page  
when users click  
on to ”our team” 

• If users want to look 
for other stylists. They 
will have to click the 
arrow. 



Services Page 

• I thought this page is so simple, 
yet it gives all the info that some
one need. 

• Then call of action. Right after    
checking the prices and services. 
Then users can go straight to     
appointment page



Thank you


